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Å Smart, motivated designer with 15 yearsõ experience in web, print, and packaging design 
Å Experience using innovative design to support client objectives 
Å Expert skills in hand-coding standards-compliant XHTML & CSS
Å Demonstrated ability to effectively manage teams and resources under tight deadlines & budgets
Å Exceptional oral and written communication skills 

 

Å Web design and development: e-commerce, B2B, B2C, educational, nonproþt, and intranet 
Å Software interface design, wireframing, and prototyping
Å Information architecture, usability, and Sec. 508 accessibility 
Å Supervision and development of junior designers 
Å Print design, ad creation, and pre-press for catalogs, newspapers, books, and marketing materials
Å Experience working in both corporate and agency settings with clients in diverse industries 

Responsibilities: Interface design and evaluation for a suite of enterprise applications.

Duties: Wireframing and new feature integration for existing enterprise applications including content management, 
collaboration and portal creation software; prototyping new applications; XHTML/CSS coding for company intranet.

Responsibilities: Web, print, and interface design in an award-winning software development startup.

Duties:  Art direction, IA, design, and coding for Pluck.com, BlogBurst.com, and external microsites; wireframing, 
prototyping and workÿow development for web applications; troubleshooting live deployments for clients such as FOX 
News, Better Homes & Gardens, NBC-Universal, and Discovery Communications; creation of online sales demos.

Responsibilities: Freelance web and application design for corporate, governmental and nonproþt clients.

Duties: Visual design and branding for B2B, B2C, educational and nonproþt clients; hand-coding HTML and CSS; 
search engine optimization; ensuring compliance with corporate style guides; accessibility design and testing,

Responsibilities: Web, print, and interface design for corporate clients in a team-oriented design þrm.

Duties: Art direction, IA, design, and coding; usability testing; supervising and mentoring 4 junior designers; 
coordinating with technical and marketing staff; assisting with project management.

Responsibilities: Creative direction for a suite of websites aimed at college students nationwide.

Duties: Designing site components and printed promotional materials such as stickers, coupons, brochures and 
folders; supervising 3 junior designers; leading project teams of up to 12 designers, producers and developers. 

Responsibilities: Art direction, design and production for a leading toy and novelty company.

Duties: Design and production of toys, catalogs, packaging, promotional pieces and web site; production and pre-press 
for 4-color catalogs and other print materials; supervising 3 designers and one photographer; digital and traditional 
illustration; art direction for photo shoots; copywriting and editing for catalogs, brochures and other marketing 
materials; press checks; directing overall visual style for wholesale and retail divisions.



 

òMarla is one of the best designers Iõve ever worked with, as well as one of the most reliable colleagues 
I know. Sheõs always on time (often sheõs ahead of time) and under budget, which is a huge plus in the 
web development business. I would highly recommend Marla for any job, as she probably knows more 
about design, usability, and functionality than almost anyone in her þeld.ó

ñ Kim Paternoster, President, Wicked Code

ò[Marlaõs] usability process forced us to rethink the end-user value of every piece of information. 
Sometimes the changes would be radical, other times very subtle, and Iõd just sit there and think, ôWow, 
that was brilliant, this tiny little change will really improve the usability and complete experience for the 

end user.õó

   ñ  Mark MacFarlane, GrandBasin

òMarlaõs tenacity for results is unsurpassed. She has incredible customer empathy and a broad range 
of knowledge in web user experience. She can take abstract concepts and translate them into simplicity. 
It is a privilege to work with her on a daily basis.ó

ñ Matthew Bookspan, Director of Product Management, Pluck

òOur joint projects require high accessibility in a complex design environment. Marla consistently 
marries the two when others say design elements have to be eliminated in order to achieve the level of 
accessibility required. Marla is creative, honest, and responsive. She constantly thinks out of the box. 
She is irreplaceable in my book.

ñ Jodi Stoltenberg, Owner, JS Technology Services

òMarla possesses the tenacity and patience critical to success in the design þeld. At CollegeClub, Marla 
consistently turned around effective and creative pieces in minimal time. Designers like Marla who 
listen and collaborate while understanding the importance of detail and the strategy of a campaign are 
rare.ó

ñ Bethany Allee, Channel Manager, CollegeClub.com




